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Overview                                                                                                                                     ___________ 
 
ReedÕs, Inc. (NASDAQ: REED) makes the top -selling sodas in natural food markets nationwide, and is 
currently selling in 10,500 + natural food  markets  and mainstream  supermarkets . Its six award -winning non -
alcoholic Ginger Brews are unique in the beverage industry, being brewed not manufactured , and using fresh 
ginger, spices, and fruits in a brewing process that predates commercial soft drinks.  
 
 

 
“The best sodas in the world, naturally…” 

 
 
Investment Highlights 
 

!  Record revenue growth in the fourth quarter ending December 31, 2009, 
saw sales rise approximately 21% over the same quarter in 2008 ; 

!  Highest percentage growth of any premium soda line in mainstream 
supermarkets with 2008 growth rate of 37.4%, beating Jones, BoylanÕs and 
Izze brands;  

!  Makes the top selling, #1, #2, #3 and #4 sodas in natural foods according 
to SPINS (Source of quantifiable  information on the Natural Product Industry 
sales across retail channels Ð www.spins.com).  

!  Current valuation is less than  private peers , who trade at 2 -3 times 
revenues;  

!  Company closed a new financing Agreement for a $3 mil lion revolving credit 
facility;  

!  Authentic, category dominant brands with broad demographic appeal 
positioned within high -growth ÒNew AgeÓ beverage and Functional beverage 
categories ; 

 
Brand Overview 
 
ReedÕs Ginger Brews Ð Inspired by the Caribbean, where home -brewed ginger  
beverages are a way of life; ReedÕs makes its brews with fresh ginger root, spices, 
fruit juices and filtered, sparkling water.   
 

 

 
ReedÕs six flavors include: Original Ginger Brew, Extra 
Ginger Brew, Premium Ginger Brew, Raspberry Ginger 
Brew, Spiced Apple Ginger Brew and Cherry Ginger 
Brew.  

VirgilÕs Ð VirgilÕs award winning sodas hold the top selling positions within the natural 
foods channel.  The VirgilÕs line was recently expanded with the introduction of 
VirgilÕs Orange Cream Soda, Real Cola and Stevia sweetened versions of its popular 
flavors.  
 

 

VirgilÕs flavors Include: Root Beer, Cream Soda, Cherry 
Cream Soda, Orange Cream Soda, Real Cola, Diet Real 
Cola, Diet Root beer, Diet Cream Soda and Diet Black 
Cherry Cream Soda.  ReedÕs also makes Chin a Cola, the 
top selling cola in natural foods and Cherry China Cola.  

 
Public Company Stats 
 

Ticker  REED 
CIK 000114021

5 
SIC Code 2086  
State of 
Incorporation  

Delaware  

Price ( 2/19/10 )  1.71  
52 wk. high/low  $2.60 /$ 0.7

5  
Avg. Volume ( 10 
day)  

153,140  

Outstanding Shares  10.1M  
Float  4.12M  
  
Market Capitalization  17.3M  
Insider Ownership  49.8 % 
Institutional 
Ownership  

.40%  

Short Interest (% 
float)  

< 1%  

Price/Sales  1.13  
Price/Book  5.04  
 
*Information per Yahoo! 
Finance, Edgar  and 
Thomson 
 

 

On the Web: www.reedsinc.com  
 
Investor Relations contact:  
Andrew Haag  
IRTH Communications, LLC  
520 Broadway, Suite 350  #111  
Santa Monica, CA  90401 
Phone: 866 -976-IRTH (4784) 
Fax:  310-919-2102 
reeds@irthcommunications.com  
www.irthcommunications.com  
 
 
Disclaimer: Except for historical information 
contained herein, the statements in this fact sheet 
are forward looking and made pursuant to the safe 



 

 
Company Highlights 
 
Fiscal 200 9 Highlights  (First 9 Months) : 
 

¯  Sales for the 2009 nine month year -to -date period were $1 1.7  million, 
compared to $1 2.4  million in 2008 ; 

¯  Year-to -date EBITDA loss fell to $129,000 vs.  EBITDA loss of  $2,141,000 in 
2008 ; 

¯  Working capital increased to $1.5 million at 09/30/09, from $600,000  at 
12/31/08 ; 

¯  Expanded product line to include all new Energy Elixir;  
¯  Announced planned rollout of ÔReedÕs RxÕ all new a nti -nausea product, 

utilizing its key ingredientÉ Ginger.  Initial orders have been placed and 
product is shipping;  

¯  Acquired Sonoma Sparklers brand, a premium celebration drink;  
¯  First three national chains in place for distribution with two shipping and 

th ird to follow shortly; sees significant revenue generation;  
¯  Expanding new private labeling initiative for non -competitive product lines;    

estimates this new business could  significantly increase revenue;  
 
Fiscal 20 10 Outlook:  
 

¯  Anticipates additional improvement in 2010 revenue s of 20%;  
¯  Anticipates 2010 operating cash flow to be breakeven as a result of gross 

profit and revenue  expansion and additional operating expense savings.  
 
Growth Strategy 
 
Expanding Distribution into Mainstream Groceries : Highli ghts 2009  
 

¯  Kroger authorize d Virgil's Diet Root Beer, Virgil's Diet Cream Soda and 
Virgil's Orange Cream Soda. By May, Reed's expects the new SKUs to be 
rolled out into approximately 795 Kroger stores nati onwide;  

¯  Kroger to expand direct distribution in  over 1000 stores. ReedÕs & VirgilÕs 
now available Kroger, DillonÕs, FryÕs, King SooperÕs & SmithÕs banner stores ; 
Obtained distribution on two  SKUs of ReedÕs candy to over 1400 stores 
nationally;  

¯  Announce d new  strategic partnership with Vancouver, Canada -based INDIGO 
Marketing, Inc. Food Brokers (Western Canada's Pre -eminent Natural 
Products Broker), and Marsham International in Eastern Canada;  

¯  Partner ed with Santa Barbara -based powerhouse GBL Distributing Company ; 
GBL has a distribution reach of over 10,000+ accounts, making them the de 
facto distribution leader throughout much of Central and Southern California 
coastlines;  

¯  Expanded distribution with Cost Plus World Market, a national specialty  
import store with 270+ stores nationally, for both branded and private label 
brands & packages;  

¯  The Fresh Market, based in North Carolina with 92 stores in 18 states, 
authorizes ReedÕs & VirgilÕs brands in all of their stores;  

¯  Expanded distribution into 62+ DeMoulas Market Basket stores in MA and 
N.H. 

¯  Pittsburgh -based Giant Eagle, approves ReedÕs & VirgilÕs into all 152+ 
locations;  

¯  Weis Market, based in PA, authorizes ReedÕs and VirgilÕs into all 154+ stores.   
¯  ReedÕs expanded distribution into all 13 Woo dmanÕs locations located in WI 

& IL;  
¯  SchnuckÕs Fresh Foods, based in St. Louis with 108 locations, authorizes 

Sonoma Sparklers into all locations;  
¯  Partnered with Jessup, MD -based Beverage Network of Maryland to 

distribute its brands throughout Baltimore, M D, and Washington, DC Metro 
areas;  

¯  Partnered with 5 Star Beverage Distributors, Inc., based in San Diego, CA, to 
distribute its brands throughout the greater San Diego County area;  

¯  Bozzutos Inc., a wholesale distributor operating in New England, N.Y., N.J.  & 
PA, agreed to distribute ReedÕs and VirgilÕs brands to retailers across these 
regions;  

¯  ReedÕs expanded its distribution into DeCA Military Commissaries throughout 
the South and Mid -Atlantic States; Also begins shipping to DeCA locations in 
Europe;  

 

New Products  and Private Label  
 

harbor provisions of the Private Securities 
Litigation Reform Act of 1995.  A fuller discussion 
of  Reed’s, Inc. risks and uncertainties are 
described in the Company’s filings with the 
Securities and Exchange Commission. 
 
 
 
Management 
 
Christopher J. Reed , Founder/Chairman/CEO  
Mr. Reed founded ReedÕs in 1987, and has 
served as the CompanyÕs Chairman, 
President and Chief Executive Officer since 
its incorporation in 1991.  Mr. Reed has 
been responsible for the CompanyÕs design 
and  
products, including the original product 
recipes,  
the pr oprietary brewing process and the 
packaging and marketing strategies.  

 
Mr. Reed received a B.S. in Chemical 
Engineering in 1980 from Rennselaer 
Polytechnic Institute in Troy, New York.  

 
James Linesch , Chief Financial Officer  
Mr. Linesch  brings over 15 yea rs of public 
company experience and has served as 
chief financial officer of several publicly 
traded  
companies, including AdStar, Inc. (ADST),  
DynTek, Inc. (DYNE) and CompuMed, Inc. 
(CMPD), where he served as both CFO and 
president.  Mr. Linesch is a cer tified public 
accountant (CPA), having practiced with 
Price Waterhouse in Los Angeles. He earned 
a BS degree in finance from California State 
University, Northridge, and an MBA from 
the University of Southern California.   
 
Thierry Foucaut , Chief Operation s Officer  
Mr. Foucaut has been ReedÕs Chief 
Operating Officer since May 2007. Prior to 
joining ReedÕs, Mr. Foucaut worked for six 
years as Chief Operating Officer of Village 
Imports, a $30 million specialty foods and 
beverage distributor in California, wh ere he 
created and launched a line of sparkling 
lemonades and managed the companyÕs 
operations including multiple warehouses 
and fleets of DSD delivery trucks.  
 
He earned a Master of Science degree from 
Ecole Centrale Paris in 1988 and an MBA 
from Harvard  Business School in 1994.  

Neal P. Cohane , SVP of Sales & Marketing  
Mr.  Cohane Neal Cohane has been with the 
Company since 2007 and is now 
responsible for leading and coordinating all 
aspects of ReedÕs sales, distribution and 
marketing efforts.  NealÕs experience 
includes over 20 years with beverage giants 
Coke and Pepsi as well as the successful 
start up South Beach Beverage (SoBe) - 
which Pepsi bought for $370 million in 
2001. NealÕs efforts have resulted in a shift 
in the CompanyÕs focus.  
 
Mr. Cohane holds a B.S. degree in Business 
Administration from Merrimack College in 



¯  Reed's one of the  first beverage companies in the  marketplace to offer 
consumers  Stevia sweetened diet natural sodas with VirgilÕs full line 
duplicated in diet versions ; 

¯  Reed's Natural Energy Elixir is giving the company presence in one of the 
fastest -growing segments of the beverage market;  

¯  ReedÕs is expanding new private labeling initiative for non -competitive 
product lines;    Company estimates this new business could significantly 
increase revenu es; 

¯  Introduced new ÔReedÕs RxÕ line of anti-nausea products based on ginger;  
 

Partner with Purpose  Marketing  
 

ReedÕs will continue to launch innovative new products in 20 10 and  expand on its  
ÒPartnership with a PurposeÓ initiative  to build relationships with mainstream 
supermarket chains.  ReedÕs is currently in about 100 supermarket chains , equating 
to more than 10,500 supermarket stores . 

North Andover, Massachusetts.  

 
ReedÕs also makes Ginger ice creams in three 
flavors: Green Tea, Chocolate and Original Ginger; 
and crystallized Ginger Candies and Ginger and 
Peanut B utter Chews.  

 


